
1

Arts 
Entrepreneurship 
Skills and Career 

Satisfaction
!"##$%&'(')*+,%!-./0(12.

3+405'*%678%6967



2

Research Team

! "#$%&'()*$#*+',*-.%/$-01'#&'2%345-$
! ()**)5'6/)**%3)**+',*-.%/$-01'#&'7#/05'

8)/#9-*)')0'6/%%*$:#/#

! ;#<<'=0>)/0+'2-)3-',*-.%/$-01



3

Purpose and Research Question

Entrepreneurship Skill 
Development as 
Undergraduates

Subsequent Career 
Perceptions and 

Outcomes
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Sample and Methodology
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Sample and Methodology
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Demographics
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If a respondent (n=27,521) thought they got [entrepreneurial skill] in their 
undergraduate institution, they were [##] times more likely to be satisfied in their 
career.
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Top Results !
Highest odds ratios
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If a respondent (n=27,521) thought they got [any listed skill] in their 
undergraduate institution, they were [##] times more likely to be satisfied in 
their career.
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If a respondent (n=27,521) thought they got [any skill listed] in their 
undergraduate institution, they were [##] times more likely to be satisfied in their 
career.
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Implications
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Gaps
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Odds Ratio
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Opportunities - Future Study
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We welcome your 
questions!
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